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What is Zoo Lates? 
London Summers are defined by picnics, parks and  
festivals. With nine Friday nights across June and July, 
Zoo Lates kicks off the summer vibe. An after-work 
start to the weekend with a difference we have over 
60,000 partying with penguins, tigers and lions in the 
heart of central London. 

Zoo Lates is defined by the indefinable - we are not a 
music event, vintage fair, cinema night or food market. 
We are the one, the only, Late Night London Zoo for 
Adults. 

An association you can get NOWHERE else, Zoo Lates 
uniqueness can lend a quirky twist to a get a brand to 
stand out from competitors. 

Associating with Zoo Lates gives presence over an 
extended period, from our marketing launch in April to 
events across June & July. Get on the radar early in 
summer before a season of barbeques balanced on  
balconies and the spontaneous sessions in beer  
gardens.

Bring your brand advocates to the heart of the event. 
Reward their advocacy with unique opportunities in 
unique surroundings. 

Associating with ZSL London Zoo can increase positivity 
for a brand, with research citing that 54% of visitors feel 
better about companies that support London Zoo*.

Vital Statistics 

9 Friday Nights
60,000 attendees
25 – 35 years old ABC1
60% Female/40% Male
£100K marketing campaign
Over £500K in PR generated in 2012

Who attends? 
Experience hunters seek out adventure at Zoo Lates, 
among the myriad of music festivals and cinema events, 
it offers a Friday night with a difference. An after work 
crowd, they are looking for a wind-down from the week 
and a kick-off to the weekend. Appealing to 25 – 35 year 
old ABC1, attendees have a 60% Female/40% Male** 
split, our broad demographic is down to an eclectic  
programme of on-trend activities with an unrivalled  
setting.

Many of our Lates lads and ladies haven’t been to the 
zoo since they were in pre-school, which invokes Peter 
Pan sensibilities and getting the festival onesies and 
face paints out of the cupboard. Harness the potential of 
a social-media savvy audience who tweet and Facebook 
throughout their evenings. The memorable experiences 
have become social currency for those seeking out the 
night with a difference.

*SRi (Sponsorship Research International) study conducted November 2011
** Onsite surveys in June/July2011



Headline Sponsorship
Lead brand positioning and prominence 
at all touchpoints.

Benefits
Prominent inclusion in all Zoo Lates  
Communications including:
•	 London focused advertising 
•	 Press Releases
•	 Email database of over 150,000
•	 Inclusion in our social media across Facebook  
 and Twitter
•	 Presence on ZSL.org and links to your sites

Branding on Zoo Lates collateral: 
•	 Event tickets
•	 Event guides 
•	 Event entrance
•	 Zone signage
•	 Directional signage 

Experiential activity - multiple spaces
Sampling opportunities
Specific branded space for invited guests
Tickets and prizes for use in marketing and 
Communications
Access to media collateral for communications

Deadline: December 2013

Associate Sponsorship
Zoo Lates site activation with lower 
level marketing presence. 

Benefits
Logo inclusion across Zoo Lates Communications 
including:
•	 London focused advertising 
•	 Press Releases
•	 Email database of over 150,000
•	 Inclusion in our social media across Facebook  
 and Twitter
•	 Presence on ZSL.org and links to your sites
  
Logo inclusion on Zoo Lates collateral:
•	 Events guides
•	 Directional signs 
 
Experiential activity - single space/bar
Tickets and prizes to be used in your marketing  
or communications 

Deadline: February 2014

Own a Zone
Take ownership of a specific area of 
Zoo Lates.

Benefits
Logo inclusion across Zoo Lates  
Communications including:
•	 London focused advertising 
•	 Press Releases
•	 Email database of over 150,000
•	 Inclusion in our social media across Facebook  
 and Twitter
•	 Presence on ZSL.org and links to your sites
   
Logo inclusion on Zoo Lates collateral: 
•	 Zone Signage 
•	 Directional Signs
•	 Event guides 
 
Experiential activity - zone space
Sampling opportunities
Tickets and prizes for use in marketing and 
Communications
Access to media collateral for communications

Deadline: February 2014

Getting Involved: Packages
 
We will work with you to develop a solution that suits your needs but as guidance we 
have provided a range of options from the biggest and boldest to the more tactical.
Each package is for 2014 activation but we are open to discussions for multi- year relationships.

Pricing and package elements subject to agreement



Contact 
Sandra Crewe
Corporate Partnerships Manager
sandra.crewe@zsl.org
0207 449 6341

Zoo Lates will be a distinctive 
feature on your marketing  
calendar and an individual  
way to connect with your  

consumer.

‘I absolutely LOVE Zoo Lates!!! 
One of the best alternative nights 

out I’ve been to and this is my 
second year running! 

I’ll come next year for sure!’

https://vimeo.com/69550417

http://vimeo.com/69550417

